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Country

Target 
Group 

Individuals
2008

Mon-Sun
2009

Mon-Sun
2010 

Mon-Sun

Maximum 
Peak

Mon-Fri

Austria 3+ 148 145 153 20:45

Belarus 12+ 167 163 170 20:45

Belgium North 4+ 177 173 186 21:15-21:30

Belgium South 4+ 219 222 226 21:00

Bulgaria 4+ 210 221 241 21:15

Croatia 4+ 248 263 269 21:00

Cyprus 4+ 177 169 184 21:45

Czech Republic 4+ 184 186 188 20:30

Denmark 12+ 175 199 211 21:15

Estonia 4+ 234 234 235 n.a.

Finland 4+ 170 170 172 20:45

France 4+ 204 205 212 21:15-21:30

Germany 3+ 207 212 223 21:00-21:15

Greece 4+ 252 264 274 22:30

Hungary 4+ 260 265 284 20:45

Ireland 4+ 186 185 192 21:15

Italy 4+ 226 231 239 21:30

Latvia 4+ 213 233 215 20:45

Lithuania 4+ 203 206 207 21:00

Luxembourg 12+ 1551 1562 1503 21:004

Macedonia 4+ 261 286 293 21:45

Netherlands 6+ 184 184 191 21:15

Norway 2+ 165 174 174 n.a.

Poland 4+ 232 240 245 21:00

Portugal 4+ 215 209 210 n.a.

Romania 4+ 250 262 257 21:30

Russia 4+ 228 234 231 21:15

Serbia 4+ 293 303 316 21:15

Slovakia 4+ 179 189 204 n.a.

Slovenia 4+ 179 181 192 n.a.

Spain  4+ 227 227 235 22:30

Sweden 3+ 160 165 166 21:00

Switzerland (G) 3+ 141 145 143 21:00

Switzerland (F) 3+ 167 161 162 21:15

Switzerland ( I ) 3+ 185 188 186 21:15

Turkey 5+ 226 232 230 21:45

Ukraine 4+ 207 212 209 21:15

United Kingdom 4+ 225 225 242 21:15-21:30

Total Europe5 216 220 226 21:146

EU 267 216 220 228 21:146

Japan 10+ 215 216 206 20:30

United States 2+ 281 282 283 21:45

1Data for 2007/2008; 2Data for 2008/2009; 3Data for 2009/2010; 4Data from 2009; 5Weighted average; 6Unweighted average; 7Weighted average without Malta
Source: EURODATA TV, local institutes - reproduction forbidden, all rights reserved by MEDIAMETRIE

Viewing Time
Viewing Time Per Individual (in MIN.)

In 2010 the
daily viewing

time increased
in 29 out of 38 

European territories 
(compared with 

2009).

In 2010 
Europeans 

(Individuals) spent
6 minutes more

per day on average 
watching TV 
than the year 

before. 

Within
Europe, the

Serbian audience
spent the longest time

in front of the TV: 
316 minutes per day.

Macedonia came second 
with 293 minutes; 
Hungary took the  
third place with  

284 minutes.


