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Find all the country by country
data on the CD inserted at the end
of this magazine: General Data,

TV Landscapes, Viewing Patterns,
Audience Shares, Top Programmes
and Advertising.

Country by Country

Europe
Austria
Belarus
Belgium
Bulgaria
Croatia
Cyprus
Czech Republic
Denmark
Estonia
Finland
France
Germany
Greece
Hungary
Ireland

Italy

Latvia
Lithuania
Luxembourg
Macedonia
Netherlands
Norway
Poland
Portugal
Romania
Russia
Serbia
Slovakia
Slovenia
Spain
Sweden
Switzerland
Turkey
Ukraine
United Kingdom

Overseas
Japan
United States
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